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SPORTS &
ENTERTAINMENT
COMMISSION

EXTRAORDINARY EXPERIENCES.
LASTING IMPACT.



MAJOR EVENTS
SUPPORTED BY

SPORTS &
ENTERTAINMENT
COMMISSION

Concacaf U.S. Women’s Open
MLB All-Star Game Gold Cup Final FIFA World Cup 26" Championship
Dodger Stadium SoFi Stadium SoFi Stadium Los Angeles Country Club
July 2022 July 2023 June-July 2026 2032
MLS All-Star Game WrestleMania 39 NBA All-Star 2026 Olympic & Paralympic
BMO Stadium SoFi Stadium Intuit Dome Games
July 2021 April 2023 Feb 2026 July-August 2028
Super Bowl LVI 123 U.S. U.S. Women’s Open U.S. Open
SoFi Stadium Open Championship Championship Championship
Feb 2022 Los Angeles Country Club Riviera Country Club Riviera Country Club
June 2023 June 2026 2031
College NCAA Division | Super Bowl LXI U.S. Open
Football Playoff Men’s Basketball West SoFi Stadium Championship
National Championship Region Championship Feb 2027 Los Angeles Country Club
SoFi Stadium Crypto.com Arena 2039

Jan 2023 March 2024



WHAT IS THEHOST GOMMITTEE
RESPONSIBLE FOR

- Venues
- Host Stadium, Training Sites, Fan Celebrations
- Marketing & Promotions, Communications & PR
- Citywide Décor
- Community Engagement
- Legacy Initiatives
- Fan Experience
- Volunteers & Workforce
- Commercial Rights
- Clean Zone/Brand Protection
- Transportation, Operations & Logistics
- Municipal Services / Government Relations

- Liaison for Safety & Security (medical, emergency
services)




HOW WE GOT HERE

Bid Committee Expression FIFA awards United States, Co-Chairs Chris Kleinand
of Interest Canada and Mexico Larry Freedmannamed

FIFA names Los Angeles FIFA announced tournament
and SoFi Stadium schedule




S0F STADIUM

LOS ANGELES

) [ .

FIFA WORLD CUP 26™ VENUES

ﬁ\{/ ' ?‘i
.
A4

NEW YORK
. PHILADELPHIA

r ;

 UANCOUVER
i

SEATTLE

SAN FRANCISCO

LOS ANGELES

~ HOUSTON
A MONTERREY

A

£
‘wﬂ(ll}ﬂ CITY




oo.. f..oo
00..\ % ")..00
o...‘ ﬁ..oo

6/12/26
6/15/26 GROUP STAGE 6/28/26
6/18/26 GROUP STAGE 7/02/26
6/21/26 GROUP STAGE 7/10/26
6/25/26




WHAT WE WANT To Accompuish © © O O

ELEVATE OUR REGION

Deliver extraordinary experiences
and strengthen Southern California
as the premier global destination.

MAKE AN IMPACT UNITE COMMUNITIES
Drive significant and enduring social Bring people together from all over
and economic impact across the the world in celebration of sport.

Southern California region.

LOS ANGELES



THE FOOTPRINT

« Host Stadium - SoFi Stadium & Hollywood Park
 Primary Airport - LAX
« Training Gamp - Coming Soon

« Accommodations

 Fan Festival & Official Watch Events
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$11.1 BILLION EVENT INPUT

Event-related total expenditure

U.S. EGONOMIG IMPAGCT

$30.5 BILLION GROSS OUTPUT

Main economic impact

$17.2B $3.4B 185 kK FTE

GDP Govt Revenue Employment

Gross Domestic Product Direct and indirect taxes Full time equivalent jobs

FIFA World Cup 2026 social and economic impact | Methodology: SRO! in line with OECD guidelines and Impact Analysis based on an inter-country SAM (45
sectors and 76 countries) | Data sources: FIFA, Nielsen, the World Bank, OECD, ILOSTAT, UNECE and UNWTQO | Update: March 2025
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ASSUMPTIONS FOR VISITORS
ATTENDING MATGHES IN THEUSA

54% 68%

International visitors (including non ticket holders) Visitors owning a credit or debit card
0,
59% 9.7 days
of International visitors do NOT speak English Average number of days international visitor stays
in U.S.

63%

Male

AGES

32% 16-29
46% 30-49
22% 50-69

All assumptions are considered as estimations used by FWC2026 for operational planning purposes only




UPCOMING
MILESTONES

- 26 Community Champions - June 11
- One Year To Go

- Tickets On Sale

- Final Draw

- Trophy

- Official Ball

- Official Song

- 39 Day Calendar Promotion




AMPLIFY OUR MESSAGE

LOSANGELESFWG26.COM A LS

FOLLOW @LOSANGELESFWGC26

#WEARELOSANGELES
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GROW THE GAME
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VOLUNTEER

VOLUNTEER PROGRAM




X <
BEAUTIFICATION
& GLEAN UP DAYS




BUSINESS CONNECT



PR oA i fu G i
W iaivel; G
EORARE I g SN Ao sl s -
< TSRy By, ¢
RE BRSO GR

AN

OPPORTUNITIES




OPENING WEEK FAN GELEBRATION



VIEWING PARTIES



UNOFFICIAL COMMUNITVY
VIEWING PARTIES
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39-DAY GURATED GALENDAR








